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People hate ads.
So do we.

Let’s face it, they’re everywhere. They stand in-
between you and what you choose to spend
your time with. They can be irrelevant and self-
serving yet expect you to click and find out
more.

It’s time to change the way we advertise.
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Don’t trap.
Connect.

We develop brands that foster real human
relationships by designing moments based on
empathy, considering how, where and when the
consumers themselves want to connect.

People naturally gravitate towards brand that they
can identify with and believe in.
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Creating your |
Brand atom.

Sustainability

In a world of the endless scroll, every single
interaction is vital in building a memorable and lasting
interaction with consumers.

Our brand atom identifies key human motivations
that help extend the impact of every brand moment
with a consumer. !

. Creative T ,
Expression . :
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Data doesn’t work.
Insights do.

We create interpretations from data through intrinsic
understanding of social psychology, translating
guantitative numbers into human & actionable
insights.

We discard traditional demographics surveys in
search for behavioral studies on digital platforms that
always end up with a click.
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Future of marketing

No one man is an island. At Adtomica, we believe in
working with niche and specialized technology
partners who are breaking the industry in their own
ways. We serve to become that bridge between
commercial leaders and best-in-class marketing
solutions and operationalize it in a manner that is
business-focused.

Technology Partners
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Smart Social.

We don't claim to know the future, but we
can place solid bets and have a structure in
place to react based on well-maintained
data, a technologically-savvy A team, and
experienced paid media strategists.

Add on powerful tools, that help identify
not just what’s working, but why it’s
working. So we target the right audience
with what works the best.

Which visual theme was most effective?

[ CTR

Sweet Food
Cold Drinks
Gum Problems
Hot Food
post-Dentist
Whitening Pain
Cold Food 0
Hot Drinks 0
0% 0.25% 0.5% 0.75%

Which content format was most effective?

I CcTR

Static

Video

acltomica’

Which messaging theme was most effective?

[ CTR

Oral Health

Early Signs

Psychological

1.25% 1.5%

Top Performing Ads Overall

Ad Name

TEST_S1_Hot Food_Oral Health_Static
TEST_S1_Making_Early Signs_Static
TEST_S1_Making_Early Signs_Video
TEST_S1_Making_Psychological_Static
TEST_S1_Making_Psychological_Video
TEST_S1_Cold Drinks_Oral Health_Static

TEST_S1_Sweet Food_Oral Health_Static

CTR ¥

2.08%
2.01%
1.97%
1.29%
1.27%
1.26%

1.04%

Amount
(bsp)
$1,550

$556
$706
$552
$702
$20,584

$1,912

Impressions

24,000
9,975
10,175
11,650
11,850
413,950

28,925

1-27727. { >



Tech, stacled!

acltomica CO searix

With deep industry experience and technological expertise, we provide key insights and customized
solutions for businesses looking to adopt technology. We are sector-agnostic, tapping on our combined
experience and adept analytical abilities to tackle ambiguous problems. We also know how to build
optimized platforms & applications for scale, integrating systems across and within businesses.
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connect@adtomica.co
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What we do?
We create.

Strategy

Digital Strategy / Analytics / Influencer Marketing / Content Marketing / Media
Strategy / eComm.

Creative
Branding / Design / Photography / Video / Ul / Print

Technology

UX / Web / Mobile Apps / Tech Innovation / AR / Chatbots / Enterprise
Solutions
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What can we create?

CAMPAIGN PLANNING & STRATEGY

DRIVE AWARENESS.
BRANDED CONTENT

Thumb-stopping vertical video (0-

20 sec) for IG, Tiktok, YouTube Shorts

Engaging iVideo (20-120 sec) for
YouTube

Product statics with benefit
visualization for IG, eCommerce

DRIVE RECOMMENDATION.
USER GENERATED CONTENT

Creator-led content with compelling
hook, and platform-native look &
feel

Genuine product experience
testimonials from real consumers

CONVERT.
LANDING PAGE EXPERIENCES

Intuitive websites with shopper-
based UX

eCommerce store design &
merchandising



More at adtomica.co/work

Years

14

Markets

40+ 3

Brands

Awards

We love it simple.
Just ke your consum

Marketing

acltomica




Ads acltomica

Adtomica Studios

DITCHTHE

SOAP

Ditch the soap Levis | Shape My world
A Tik-Tok format video showcasing the effectiveness Celebrating women who've broken barriers and
of the foaming face wash against oily skin and acne. shaped their world.



Videos acltomica

Capturing Emotions

Alt. Pizza

Special Olympics APAC - Women's Day Celebratory Poem
Celebrating the life and achievements of Special Olympics's
female athletes, this is our tribute to today’s sheroes that help
shape our tomorrow.

Moving away from the poster Singapore, we created a
crowd-sourced video of people that make one of the
most successful countries in the world.
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Product stories

WAGYU MEATBALLS:

Alt. Pizzza Davidoff
Going behind the scenes to capture what goes Riding on the popular Dalgona trend, we create a
into making of the Alt. products followed by the zero budget video at home with whatever we had
chefs chasing us out of the kitchen. Fun! a home - Davidoff coffee, some glasses and a

curious cat.



More at adtomica.co/work

acltomica

WO rk [tech

@ CULTURE
GROUP

° ¢ “Borrowed” my dad's #%
Culture is et B i g - e e .

hip hop.

Courag'étt doék right
thin

When Gaming Meets Streetwear

Humaz
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We love it simple.
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C CULTURE
GROUP
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C
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Platform Solution
Bud Light All Star Team aka B.LAST, a
brand owned asset that was communicated

C lt . LET'S PUT IT SIMPLY
u ure lS We are your new
® ‘agency’ partner that
h lp hOp ° serves as a creative and
commercial bridge
= o between brands and
culture, enabling you to
create business
outcomes in Asia’s most
dynamic cities.

through branded content, celebrity
livestreams, and festival appearances.

Client Tags
Budweiser Esports

BUD
LIGHT

HOW WE THINK

ALL-STAR
PROGRAM

When Gaming Meets Streetwear

Our 5Cs Approach

culturegroup.asia



https://culturegroup.asia/
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=
ATHUETE. MERO, UNLEASM THE POWER

Proof that nothing can
break you until you
give up!

DecemBen

Instagram
Home About Us Blogs v Contact Us Q

¥

’; ™ y
Couragé,, t6 do'the right

thing .

Most of the important things in the world have
been accomplished by people who have kept on
trying when there seemed to be no hope at all.” -
Dale Carnegie

Read more about us:

Special Olympics

MensXpP
TRENDING POSTS

Abhishek Gogoi from Assam, India was

ESPN

humanrace.asia



https://humanrace.asia/
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Baby “ Expert Class

Ba[)}l Expert Class

Journey through
Motherhood with Experts

Curated content & classes f
from top rated experts you

Free access to top healthcare professionals.
New classes added monthly.

DR.ARIANI
WIDODO

Early brain development

Baby Expert Class

The Art of Touch

Lorem ipsum dolc

Celebrity Mommys

Nty 4

NAOMI | . %

Getting Back in Shape with Naomi
Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua

acltomica

NUGROH

Hear it from the top
healthcare professionals

Unlimited access at your
fingertips when you want it.

Watch on any device
from anywhere

Verified professionals
only

Watch
Concept 4
Video 3 Wwipebaby’s eyes

1 Lhelfiside corner outward,
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Accessories Categories Academy

Colors That Influence
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17,255 likes

Influencer Collection
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Dr.Skin
Al Analyser
{ et

Your One Stop Skin Companion

By chching Let's ' you aipee 10 the

Pemeredby

Aveeno

. Dr.Ski
l < e (- B
[ Your Results

B 5o B oo
B rocness B v

Scaling Lines

Hey there!

Dr.Skin

Al Analyser

{ s

How do we address you?

Al Analyiar

‘ Dr.Skin

M renats

° Red Bump(s)
- Skin Redness
’ StinScaing

Mole(s)

l Skin Report

Dry Skin

v’ Skin Bumps

Analysing.-

Shim Score rprreeart 2days ago
J 90%  10%

S o

‘ 84%  12% <

Skim Score oroveTant 14 Oct

J 80% 8% <

Ahtas 80ct

J 76%  12% <

3 Sin Scare 10ct
J 2%  10%

Aveeno 6 %
AR

Paint affected areas

Punt

Watch
Concept
Video

Aveeno
S Avayier

Help us know more

Itch

acltomica




Mobile Personal Assistant

Set your goals

50 pts 12 Nov

Place personal
order

15 pts 16 Nov

Update KYC

15pts @ Overdue

Azadi 2415
pts.

My Network

Your rising stars

Pe0®

Anya

Sapta Poorva Vasu

Your Downline

Muskan Taneja
al Black Diamond Director

David Josef
2oyal Black Diamond Director

Rahil Singh
Royal Black Diamond Director
MCA2 12

get O

Dashboard

Feb Mar Apr  May June

June

< 30,000 30,000

Suggested structure

Action Plan vs Performance

Personal
Purchase

Prospects
Added

Arya Mehta

2400
pts

~ Income Goal Setting

My Profile
Family Info

Documents

App Contact

settings Us App Issue

Report

acltomica

Available on

'\ Google play

Available on the
D App Store




Augmented Reality Concept & Development acitomica’

Interactive Games adt.

PIZZA

AR enables users to co-
create content easily,
making engagement with
the brand fun, informative
and shareable!

Try it out!
C&C Skin Myths
Alt. Pizza Filter



https://bit.ly/3lN8jPn
https://bit.ly/3cj7L0d

Visit adtomica.co

Let’s connect@adtomica.co

Let's talk

<&— There’s more

acltomica
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